
THE  RESEARCH  NO  ONE  ELSE  RUNS

A full read on the public record of the company you want as a sponsor. Reports, filings, leadership, recent

moves. Distilled into a pitch built around what they actually want, not what you want to say.

T H E  P R O C E S S

WH Y  I T  MAT T E R S

SPEAKS THEIR LANGUAGE

Built around the target's objectives, in the

target's words.

EVIDENCE, NOT GUESSWORK

Grounded in the target's real public

record, sourced and cited.

THE PITCH THAT LISTENS

Interactive. Their reactions route straight

back to you.

YOUR DRAFT WITHIN 36 HOURS.

LIVE THE MOMENT YOU APPROVE.

C H O O S E  YO U R  P I T C H

3 I L I O N .COM    ·    S E ND  T H E  P R E S E N TAT I O N  T H AT  L I S T E N S ON E@3 I L I O N .COM

DEEP RESEARCH ON YOUR TARGET

We read the full public record of the company you're pitching. Reports, filings, press, leadership, recent moves.

The homework your competitors skip.

01

THEIR LANGUAGE, DECODED

Their priorities and phrasing, mapped. The pitch speaks in their words, around their goals. Not a repurposed

template of yours.

02

YOUR PITCH, BUILT FROM ZERO

A live, interactive pitch site written around their objectives. No template. No filler. Built to be read the way a good

closer works a room.

03

YOU REVIEW, THEN IT GOES LIVE

You approve it page by page. It goes public the moment you sign off. One revision round included, no surprises.

04

K I C KO F F

$73 USD

Intelligence report on your target,

plus a live interactive pitch site.

PR EM I UM

$108 USD

Everything in Kickoff. A transferable

custom domain, plus a draft

PowerPoint in your own template.

MOST  CONVINCING

S E A SON

$888 USD

Ten custom pitches, Premium on

every one. Order anytime, each on

the standard turnaround.

Under $89 a pitch

3 I L I O N . C O M S P O N S O R S H I P  I N T E L L I G E N C E

R E S E A R C H - L E D  ·  TA R G E T - F I R S T  ·  I N T E R A C T I V E

WE STUDY THE
COMPANY YOU'RE
PITCHING.

Most sponsorship decks talk about the seller. We research your target first, then

build the pitch in their language, around their objectives.


